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Practical Applications of Social Entrepreneurship in Business Community Innovation

Introduction. Practically social entrepreneurship is an innovation for the business community to find welfare. The main
purpose of the study is to investigate its applied fields. Society may be diverse in different countries. Unity in society is a type of
innovation, but how society treats all the issues in order to deliver the welfare of the society needs innovation. Research through
development take place and lead growth. Innovative planning gears the business community policy towards costumer welfare and
customer satisfaction. Social innovation shapes social entrepreneurship in business communities. The dynamics of innovation keeps
the society more specific in responsibility. Social entrepreneurship is more practical in business community innovation. This
research has taken analytical research design to identify the applications of social entrepreneurship. The major concern of social
entrepreneurship of different business community connections with development of new and innovative models are taken in the
analysis. Some literature on the applications of social entrepreneurship is reviewed. Social entrepreneurship is an innovation for
the business community to find welfare. Social entrepreneurship ventures success and resource mobility to derive welfare. The
main purpose of this study is to investigate its applied fields. Society may be diverse in different countries. Unity in the society is a
type of innovation, but how society treats all the issues in order to deliver the welfare of the society needs innovation. Research
through development take place and lead growth. Innovative planning gears the business community policy towards costumer
welfare and customer satisfaction. Social innovation shapes social entrepreneurship in business community. The dynamics of
innovation keeps the society more specific in responsibility. Social entrepreneurship is more practical in business community
innovation. This research has taken analytical research design to identify the applications of social entrepreneurship. The major
concern of social entrepreneurship of different business community connections with development of new and innovative models
are taken in the analysis. Some of literatures on applications of social entrepreneurship are reviewed. Social entrepreneurship
applies worldwide. It has been taken as a main source to materialize value and create welfare. Value can be materialized in
development of welfare. Its application has broadened on the planet. All stakeholders can include welfare to their lifeline.

Purpose. The main aim of this study is to investigate its applications in various fields.

Result. Social entrepreneurship gain momentum of growth, development and innovations. The impact has been a success
to realize quest of effort by the venture of social entrepreneurship. All perspective can be used to mobilize available resources. The
human need is a way of triggering social entrepreneurship. Every resource combination gives birth of social entrepreneurship.
Human life provides social entrepreneurship. The practicalities of social entrepreneurship benefit all stakeholders in every effort.
Secretion of contribution in social entrepreneurship can be accumulated.

Conclusions. Applying all the past literature review and the qualitative information, from this scientific inquiry, it is
found that it is an innovative process, by which real solution of complex phenomena comes from the social entrepreneurship
approach of applications. All bids of social entrepreneurship are viable and feasible. Schooling of social entrepreneurship could be
the fundamental for the idea generation to drive the lifeline and timeline.

Keywords: Social Entrepreneurship; Innovation; Application; Entrepreneurial Approach and Welfare.

YAK 330.8

I'imipe P.Il., kaHAUMJaT eKOHOMIYHMX Hayk, YHuBepcuTeT Tpu6xysaH, Karmanny, Henas, moyecHwii
HayKOBHH cIiBpo6iTHUK, [HcTUTYT fIHA-Yp6ana Canzana, @incragiiopaet, Hopseris

IIpakTUYHe 3aCTOCYyBaHHS COLia/IbHOTO MiANPUEMHHMITBA B iIHHOBanisAX 6i3HecC-CNiJIBHOTH

CoyiasbHe nidnpueMHUYMaE0 - ye 8i0HOCHO Hoge s8uwje 015 0ia1080i chiibHOMU, sIKe 3aCMOCO8YEMbCS Y 8CbOMY C8Imi
ma € 0CHOBHUM dxcepeaoMm 0151 hopMy8aHHs dobpobymy, ye hidnpueMHUYbKA Jis/bHICMb, IKA CNPAMOBAHA HA THHOBAYILIHY,
cymmegy ma no3umusHy 3MiHy y cychinbecmai. OCHOBHOW Memoio Ybo20 00CAI0NHCEHHS € Y3a2a1bHEeHHS1 0C8i0y 3aCmOoCy8aHHs
coyianbHo20 nidnpuemMHUYymMaea y pisHux 2aayssix. [[poaHaaizosaHo npakmuyHe 3acmocy8aHHs coyiaabHo20 nidnpuemMHuymea 8
iHHo8ayisx 6Gi3Hec-cninibHOMU maA 3’C08AHO, WO coyia/sbHe NIONPUEMHUYMBO NOCUANE meMnu 3POCMAHHS, pO38UMOK ma
enposadiceHHs iHHoeayill. [logedeHo, w0 npakmu4Ha CK/aa008a COYianbHO20 NIONpUEMHUYMBA NPUHOCUMb KOpUCMb mda
cymmesi nepesazu ycim 3ayikasieHum cmopoHaM. Ha ocHosi aHanizy Haykosoi aAimepamypu, npucesiueHoi darili memamuyi, ma
sAKicHOI iHgpopmayiiy ybomy docaidxceHHI 8usi8/1eHo, Wo coyianbHe nionpueMHUYmMeo — ye iHHosayiliHulli npoyec, 3a8051KU IKOMY
peasbHo supiuyromucsl CkAadHi npobsaemu 6isHecy. Yci nponosuyii cmocosHo po38umky coyianbH020 NiONpUEMHUYMBA MOXCHA
peanizysamu, adxce iHHO8aYiliHe NAAHY8AHHS CNPsIMOBYE Gi3Hec-cniabHOMYy 8 Hanpsimi do6po6ymy ma 3ad080.1eHHS KAIEHMIB.
06rpyHmosaHo, wo coyianbHa iHHo8ayist hopmye coyianbHe nionpueMHUYmMeo ceped 0in1060i cniabHomu, a OUHaMiKa iHHosayill
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cnpu4uHsie nidsuweHnHsl ii eidnogidaavHocmi. [Jlinoea cninbHoma nompe@ye nidguujeHHs1 KOHKYPEeHMOCNPOMOXNCHOCMI
s8upo6HUYymea ma, 8ionosidHo, enposadicye iHHo8ayiliHi 3axodu y cycninbemsi. [JosedeHo, wo coyianbHe nionpueMHUYM8o Mae
6inbwull enaue Ha 3MIHy COYianbHO20 CeKMopy ma ynpasaiHHa ecima cekmopamu ma pecypcamu. Oceima, ekcnepumeHmasbHe
HABYAHHS Ma ynpaeaiHcuki Oii, AKI IpyHmMyomuscsi Ha HAyKosuX 00CAIONHCEHHSX, NOBUHHI 6ymu iHmezposaHi y coyiasibHe
nidnpuemMHuymeo. 3anponoHO8aHO HaNPAMU 8NAUBY HA CYCNiNbLCMEO Ma UHAMIKY pO38UMKY coyianbHO020 hionpueMHUYymaa.
Kawouoei cnoea: coyianvHe nionpuemHuymeo; inHosayli; 3acmocysauHs; nionpuemMHuybKkull nioxio ma do6po6ym.

Introduction. Social entrepreneurship is part of
society. It has broad scope in the business community.
Innovation makes social entrepreneurship more
sustainable. Innovation impact change the life of business
community.

Literature review and the problem statement.
Development of social and economic institutions can be
the best foundations for the social change. Society may be
diverse in different countries. Unity in the society is a type
of innovation, but how society treats all the issues in order
to deliver the welfare of the society needs innovation.
Research through development take place and lead
growth. Innovative planning gears the business
community policy towards costumer welfare and
customer satisfaction. Social innovation shapes social
entrepreneurship in business community. The dynamics
of innovation keeps the society more specific in
responsibility. Social entrepreneurship is more practical in
business community innovation. How social
entrepreneurship affects positively; being scientific
method, is a matter of discussion. Practical application of
social entrepreneurship is major focus in this study.

Analytical research design is followed in the study. The
major concern of social entrepreneurship of different
business community connections with development of
new and innovative models are taken in the analysis.
Some of literatures on applications of social
entrepreneurship are reviewed.

Practically social entrepreneurship has an approach of
success and failure. Social impact, which can be measured
and should be combined with any other value creation
achieved to give a proper picture of a social
entrepreneur’s success or failure. This ‘double’ or ‘triple
bottom line” approach is central to interpreting social
venture outcomes [la; 2]. Entrepreneurial approach
depends on innovation and is best option for production
and advancement. Innovation was at the heart of the
entrepreneurial approach by declaring that the function
of entrepreneurs was, above all, to reform or
revolutionize the patterns of production [3]. Market
mechanism approach has taken as means to fulfill the
needs of all stakeholders. It is automatic type of
mechanism shares rewardable opportunity to the
performances of factors. The brilliance of the market
mechanism is that it is automatic: by harnessing motives
and energies that are already there, it avoids the need for
a king or a commander to ‘run’ the economy. Instead, the
economy runs itself and rewards both performance and
innovation [4]. Self-interest is approached in generation of
wealth. It is a core of business value. Capitalism is a
machine well designed for perpetual, relentless
innovation. In the commercial marketplace, the ‘invisible

hand’ of competition and profit translates individual self-
interest into the common interest of growing wealth [4].
Social commitment prepares more in-service creation. For
example, the legal and fiscal arrangements that serve to
channel the moral sentiments, the motivations of care,
civic energy, and social commitment into practical form
and, thus, into the service of the common good [5]. In the
field of social entrepreneurship, voluntary work ethics
emerging to find ways for success. For example, there is
some limited emerging work on the replication of
successful voluntary sector initiatives, but even these
remains in its infancy [6].

Research results. Innovation in Public goods and
services generation has been area of social
entrepreneurship. This sector gets the opportunity of
application of social entrepreneurship. Every people,
people’s organization uses the theory and practicalities to
innovate the area for social entrepreneurship. Modern
societies are conducting innovation in the field of social
entrepreneurship and applied social entrepreneurship to
provide physical amenities of the people. It has been
practiced in many ways as it has been applied in
cooperative sectors, health and management of
environmental sectors, social services, rural development,
integration of ethnic minorities, labor market, learning
and research and development of local institutions.

New social and economic phenomenon have been the
problem of individual and social that are treated by the
ventures of social entrepreneurship in these days. Its
application is used in the nation, region and the globe. In
these modern days, scope of social entrepreneurship has
been broadening and taken to solve the problem of
societal demand. Social movements are rooted to use
social entrepreneurship to generate the opportunities.
Some of the traditional ways of life style has been changed
by the innovation in the social entrepreneurship. The
business company using social entrepreneurship develops
some of the projects.

Providing social services is the practical implications of
social entrepreneurship. Mobilizing resources, decision-
making process of democratic institutions take place while
applying social entrepreneurship. Public management,
resource management, professionalism and market
management could be the part of social
entrepreneurship. Strategic alliance may be formed in the
organization. At the same time, it is important to assess to
societal, economic and structural circumstances. It seems
that the tendency of social entrepreneurship has been
applied to the social welfare solving the social problems
when citizens are encountering vulnerable situation to
their lives. The approach of social entrepreneurship
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improves the emerging problems innovating the ideas and
technology.

In the field of social entrepreneurship, all stakeholders
such as individuals, private enterprise, local governments,
civil societies are the agents to tackle the social problems.
Their innovations in social entrepreneurship has been
added new initiative. Research based social
entrepreneurship education is a kind of application for the
awareness and it is a way towards innovations in different
sectors for social entrepreneurship. Training on social
entrepreneurship has to be another way of applications
for the social entrepreneurship development, which has
creating social value in the society. For the nation
development, it has been applied to solve the social
issues. For the capital development, it has been high
investment and capital formations. Similarly, innovation is
its practical applications to boost up social innovations
and economic prosperity for the social well-beings.
Independent researchers are keeping inquiry in this field
to put significant contribution in the research of social
entrepreneurship, which is another application of
research for social entrepreneurship development. Some
of the companies are deriving profit in different countries
via social entrepreneurship.

In addition, some evidences exposed that sectoral
innovation are the major applications in the innovation of
social entrepreneurship development. Social
entrepreneurship is another application for innovation in
the enterprising. Innovation on social capital such as smart
city, hospitals, child center, age old care center, blind and
helpless care center, day care center, schools, colleges are
place of major innovation which is a strong application in
the field of social entrepreneurship. All types of need can
be fulfilled by application. Innovative thinking in social
entrepreneurship set method of the problem mitigation.
How to reduce poverty; is an area of applications of social
entrepreneurship.  Government can use social
entrepreneurship in the policy and the priorities to
provide service in the hand of the people. Its role has
occupied in different sectors. In politics, innovation sets
the peoples decisions making powers to address the
issues facing by the people. Derivation of welfare could be
the strategy of any organization by the practices of social
entrepreneurship.

The Ashoka’s pattern of selection of social
entrepreneurs matters the value judgement. The citizen
sector cannot afford to fear judgement. It must decide
where it must make judgements and develop disciplined,
generalizable ways of doing so [7]. Moreover, taking a
business in core is super approached in social
entrepreneurship. It is a manifestation of the usurping
supremacy of ‘business’ models across all aspects of
modern life [8]. It is more practical in all social and
business ventures. Social entrepreneurship is applied in
social ventures, then the government. For example, in
Latin American co-operative models of social ventures
that center on civil society rather than on government or
the private sector are particularly popular [9]. Social

entrepreneurship model is applied considering at
commercial models of social value creation. It is like social
entrepreneurship ventures often look to hybrid
commercial models rather that blend economic and social
value creation, often known as social enterprises [1b]. The
major thing is source in applying social entrepreneurship.
State, nor the market alone could catalyze the necessary
innovations and reforms of society but rather that the
source would be ‘a third alternative’ that could combine
the efficiency of the entrepreneurial market place with
the welfare orientation of the state [10]. Breed of business
in the society motivates to treat social problem where
social entrepreneurship operated. For example, ‘Social
entrepreneur’, although it was in the context of the
perceived arrival of a new breed of more socially
motivated business executives who might commit
themselves and their corporations to constructive
approaches to social problems, operated by changing the
rules under which they themselves operate [11].

Some of the famous organization has maintained non
for-profit responsibility. For example, a new legal form of
incorporation, the Community Interest Company, which
represents a hybrid organizational type part not-for-
profit. Community Interest Companies function as part
equity limited company [12]. Some of the organizations
are like a many social ventures can be highly
entrepreneurial without generating independent profit
streams: this could include innovation in the public sector,
for example, or pure welfare ventures like Childline
International [13a]. In the business community, for the
social entrepreneurship, it seems that in practice, venture
approaches are persuade; to differentiate social
entrepreneurship from other ventures requires attention
to two organizational elements: the social mission focus
(the context and outcomes of action that establishes the
social component) and the operational processes (the
approach to action that establishes the ‘entrepreneurial’

component) [14a]. To be approached of social
entrepreneurship in business community, cost of
production, transaction cost, lack of information

technology has been a caused. In many cases, these can
be considered as failures in the social market of public
goods. Such a market may be inherently dysfunctional due
to a range of reasons including a lack of credible
performance information, high transaction costs, and a
lack of innovation [15].

In areas as diverse as poverty, crime, and climate
change, transformational change has to cope with a series
of interconnected systems like economic, social,
attitudinal, and with the complex feedback loops that link
them together. In some fields, notably health and crime,
the professions have become much more attuned to the
use of systems methods [16]. The approach of social
entrepreneurship is in the practices of change from profit
oriented to not for profit. Innovation has played key role
for change in way of action for business community. If
innovation, originality, and difference are such critical
elements of social entrepreneurship, then it is worthwhile
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to ask how this new breed of entrepreneurship might
escape the fate of more traditional organizations such as
firms and some not-for-profits, which exhibit a ‘startling
homogeneity of organizational forms and practices [17].

In terms of legal approach, organizational behavior has
been changed by the practices of social entrepreneurship.
From an institutional perspective, legitimacy is the means
by which organizations obtain and maintain resources and
is the goal behind an organization’s widely observed
conformance or isomorphism with the expectations of key
stakeholders in the environment [8]. All of the social
attributes matter to utilized resources properly which
depends up on legitimacy of business community.
Organizational legitimacy as ‘a generalized perception or
assumption that the actions of an entity are socially
desirable, proper, or appropriate within some socially
constructed system of norms, values, beliefs and
definitions are required [18]. The approach is used in the
management of social venture applying the legal assets.
The management of what may be conceived as the
‘legitimating assets’, or the particular actions, behaviors,
documents etc. that support legitimacy judgements of a
social venture, can increasingly be seen as central to
maintaining its right to operate in the judgement of key
stakeholders [19]. The pursuit of a blended value
approach to outputs and outcomes that refutes the
distinction between the economic and the social
confronts accepted metrical norms that bound traditional
conceptions of exchange value are irresistible [15].

The significance of three levels of legitimacy for social
enterprises: pragmatic, moral, and cognitive (these
categories) have been extended by amongst others [20].
Social entrepreneurship cannot be fully understood as a
significant societal phenomenon without locating it within
the increasingly dominant global processes of economic
and social integration [13; 21]. It has become an
increasingly popular term in these specialist areas and as
well in the media more generally [22]. Social
entrepreneurs take risks, they act courageously, they
pursue new ways, and they are engaged and committed
to create social value, to serve society, particularly the
poor and marginalized [23]. Social entrepreneurs are
committed to using business principles, including
transparency, efficiency, market research and impact
evaluation, to solving social issues [24]. World Summit
was a complex political process with little concern for
business-like mechanisms, and no special interest in
developing an income stream to support itself
independently [25]. Social entrepreneurship should be
defined in terms of the pursuit of earned income alone
[26]. Some not-for-profit researchers are beginning to
move in this direction and engaging business school
researchers in their work [27]. The so-called Left, social
democratic, ‘Third Way’ claimed enthusiastic
endorsement of social entrepreneurship [28a; 28b]. An
interesting contentiousness exists in respect of a potential
private and social entrepreneurial split, Perkins claimed,
public and private professionalism split has also been

contested [29]. Preceding the current vogue in business
thinking, mission statements were actually associated
with religious communities; this is of no relevance in
interpreting the experiences of vicar L and N here; in both
cases mission statements are treated as a business idea
[30]. As individual vicars’ responses have, at least at times,
echoed the sort of welfare entrepreneurship
conceptualized, can be heard [31].

It seems that it is a kind of profession for example, this
might otherwise seem unremarkable if it were not for the
contrast with those that suggest, a potential profession of
social entrepreneurship [32]. Profit is not a required
element in the eyes of social entrepreneurship.
Organization can have efficiency when there is social
entrepreneurship need not profit. Social enterprises do
not need to be profitable to be worthwhile. They can
improve the efficiency and effectiveness of an
organization [33]. It is supportive approach to the
entrepreneurship with greater impact in the business
society. In the social entrepreneurship, its approach has
been shifted, for example; the emergence of the social
enterprise is often attributed to shifting stakeholder
expectations of not-for-profit organizations to achieve
larger-scale social impact while also diversifying their
funding [34]. An experiment of social entrepreneurship is
for social innovations. It is practiced that open source
social innovation thrives on a multiplicity of experiments
that allow constant trial and error rather than grand
designs ([35; 36; 37].

In addition, it is like a change maker following new
thoughts of business community. An entrepreneur plays a
key role as a catalyst for change by searching for new
paradigms and exploiting them as fresh opportunities
[38]. It has been used to have opportunities and
addressing social problem and issues. The growing
importance of social entrepreneurship is a means of
addressing  critical social issues globally [14b].
Functionally, it is having been stressed that it has become
an instrumental and operational. For example, the field
remains largely limited to anecdotal case studies and
instrumental analyses of efficiency and operational best
practices [39; 13a)]. It is like a part of value so the
professional accountants approaching alternative of cost
is innovations. The allocation of costs turns out to be
fraught and complex, which is why generations of
accountants have had to innovate new ways of handling
value [40]. In practice, few investors—even those from
venture finance backgrounds that are used to the
equivalent metrics in commercial contexts—like to be so
insulated from the real issues [41; 42]. Besides, it has been
an emerging and global phenomenon that influences the
society through innovative approaches for solving social
problems [43]. Some shorts of phenomenon have been

observed in social entrepreneurship. From the
perspective of the authors in the fields of
entrepreneurship and organizational theories, the

interest in EE addresses issues such as the availability of
financial capital for funding; the existence of support
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entities — such as business incubators and accelerators,
the existence of certain workforce characteristics and
cultures in which the risk assumption and innovation are
encouraged, and failure is accepted [44]. Moreover,
higher education in the fields of business
entrepreneurship and social entrepreneurship should
concentrate on topics like innovation management,
service vision management, consumer behavior, social
class structures, democratic development, human rights,
and incentives for technological, economic and social
progress [45]. Based on reviewing all the literatures, there
is dearth of such kind of study in the past. Hence, social
entrepreneurship is hope of the time and human
behavior. It is never ending power in the vision of the
concerned. All kinds of practical approaches are fruitful
for the human being and the planet. Besides, the
applications  of  practical exposure of social

entrepreneurship has been diverse in social innovation of
business.

Conclusions. Studying applications and its problem
and issues are area of social entrepreneurship, the very
junction of its field has created the way of innovation and
innovativeness in the society. Business community and its
production competitiveness is to provide services to the
society; innovation measures bliss the drops of returns in
treating the social problems. Social entrepreneurship has
a greater impact on social sector change and management
of all sectors and resources. Research based education,
experiential learning and policy formulations have to be
integrated in the social entrepreneurship. Nevertheless, it
has been developed a new initiative keeping impact on
society and development dynamics. Trendy research work
is necessary in this field.
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