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Abstract. Introduction. Any transformation in the economy, including innovation, should be closely linked to the
level of business social responsibility increase, which is based on the interdependence of economic and social aspects of any
business entity.

Purpose. The purpose of the research is to determine the prospects for increasing the social responsibility of
business for domestic enterprises based on historical experience of its development.

Results. The problem aspects of the development of business social responsibility of domestic enterprises are
determined based on the lack of effective state strategy and the lack of awareness of business entities regarding the benefits
of social activity for society and the business itself. The complex of measures the realization of which will promote increase
of social responsibility of domestic business is substantiated. The proposed measures are grouped taking into account
modern conditions and trends of economic development. The following groups are developed: organizational and legal;
economic; informational.

Conclusions. The analysis of the essence and stages of the basic development of business social responsibility in
the world suggests that in the historical development there was a discrepancy of views and the absence of a common logical
base in the interpretation and understanding of this concept. Today, the concept of corporate social responsibility is trying
to be integrated into its development strategy. First of all it is about large companies and enterprises. The strategic direction
should be reflected in those improvements that were or could be implemented and aimed at improving the quality and
efficiency of the business processes, and ultimately, reflected on the qualitative characteristics of social life and Ukrainian
society.

Keywords: corporate social responsibility, business activity, social policy, social entrepreneurship, social
programs, social reports.
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IcTopuyHi acneKTH coLia/IbHOI BiNOBiAA/IBHOCTI 6i3HeCy Ta NepCNeKTUBH AJIs
BITYM3HSHUX NiANPUEMCTB

AHomayis. Mema cmammi nosasizae y su3Ha4eHHi nepcnekmus nidsuujeHHs coyianbHoi 8idnosidaibHocmi 6i3Hecy
041 8imYu3HAHUX nidnpuemcme Ha 0CcHO8I icmopu4Hozo doceidy ii pozsumky. I[IposedeHull aHani3 cymHocmi ma emanis
po3eumky ocHog coyiaavHoi gidnogidasvHocmi 6i3Hecy y ceimi do380.5€ 3a3Ha4yumu, Wo 8 ICMOPUYHOMY pPO3BUMKY
icHysaaa po36ixcHicmb noessdie i gidcymHicme 3a2a/1bHOT 102iYHOT 6a3u 8 mpakmyeaHHI Ui po3yMiHHI daHo20 noHsIMmMSL.
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Cv0200HI KoHyenyio coyianvHoi gidnosidasrbHocmi 6i3Hecy HaMaA2armMucs iHmezpygsamu y €801 cmpamezilo po3sumky,
nepw 3a ece, seauki komnauii U nidnpuemcmea. CmpameziuHe cnpsMye8aHHsi NOBUHHO 8idobpaxcamucsi 8 mux
YOOCKOHA/eHHsX, KI 6yau abo Moxcymb 6ymu enpoeadiyceHi ma cnpsaMo8aHi Ha nideuweHHs sikocmi U epekmusHocmi
npoyecie pyHkyioHy8aHHs nionpuemcmaa, i 8 KiHyegomy nidcy MKy, 8i06UAUCS HA AKICHUX XapaKmMepucmukax cycniibcmad.
Y cmammi po3easHymo nidxodu do po3yMmiHHsI cymHOocmi noHsmmsi «coyiasnbHa gidnogidanvHicmb 6i3Hecy». JocaidiceHo
emanu po3suUmKy 0CHO8 coyianbHoi eionogidaabHocmi 6i3Hecy y ceimi. [IposedeHull anaiz cymHocmi ma emanie po3geumky
ocHo8 coyiaabHoi eidnogidanvHocmi 6i3Hecy y c8imi do380.s€ 3a3Havyumu, Wo 8 iCMOpUYHOMY pO38UMKY icHysa.a
po36ixcHicmb noeasdie i eidcymHuicme 3a2anbHoi 102iyHOT 6a3u 8 mpakmyeaHHi U po3yMiHHi daHozo noHsimms. Cbo200HI
KoHYyenyirn coyiaabHoi 8idnosidanbHocmi 6i3Hecy HAMaz2amsbesl IHmezpysamu y 80 cmpamezito po38umky, nepul 3d 8ce,
seauki komnaHii ma nionpuemcmea. CmpameziuHe cnpsiMy8aHHs1 NOBUHHO 8ido6paxcamucst 8 mux 800CKOHA/AEHHSIX, SIKI
6yau abo moxcymv 6ymu enpogadiceHi ma cnpsiMosdHi Ha nidguweHHlo skocmi U egekmueHocmi npoyecis
¢yHKyioHygaHHs1 nidnpuemcmea, i 8 KiHYegoMy nidcymky, 6id6usucsi Ha SKICHUX Xapakmepucmukax cycnijibcmed.
OKpec/a1eHOo K010 YUHHUKIB, AKI cmpumyroms po36UmokK 6i3Hecy 3 BUKOHAHHAM coyianbHux pyHKyil. O6rpyHmosaHo 3ax oodu,
peasizayis sikux 3a6esnevums nidguweHHs coyianvHoi eionogidanbHocmi 6i3Hecy 8imyu3HAHUX nidnpuemcms.

Kawuoei caoea: kopnopamusHa coyianbHa g8idnogida/ibHicmb; 0in08a akmueHicmb, coyianbHa noaimuka;
coyianbHe nidnpuemMHUYymeo; coyianbHi npozpamu; coyiaavHi 38imu.

Problem statement. According to the 3d Article of the Research objectives. The purpose of the article is to
Constitution [1] Ukraine is an independent, democratic, determine the prospects for increasing the social
social and legal state. It means that governmental policyis  responsibility of business for domestic enterprises based
directed at the high life level, development and safety of  on historical experience of its development.
its population. Therefore, any transformations in the Presentation of the main research material. For the
economy, including innovations, should be closely linked  first time, Corporate Social Responsibility (CSR) was
with the increase of business social responsibility which is  introduced in the middle of the 20th century, where it was
based on the interdependence of the economic and social  stated that business, besides producing quality products
aspects of any business entity. and services within the legal field, voluntarily assumes

Abroad, social responsibility is often viewed as a  additional obligations to the society for execution of
commitment by a self-employed business to support various kinds social programs on a royalty-free basis. It is
sustainable economic development through work with  worth noting that in the management science of foreign
employees, their families, the local community and countries at that time, many concepts were developed,
society as a whole to improve quality of life through  among which the most popular were “social responsibility
actions that are useful both for business and for social  of business”, “social responsibility of business people”,
development as a whole [2]. “corporate social responsibility”, “corporate social

Analysis of recent research and publications. In the receptivity”, “Corporate social activity”, “Corporate social
domestic practice, the issues of the formation and conscientiousness”. Constantly developing, these
development of business social responsibility were concepts accumulated the achievement of previous
studied by such scholars as O.Buyan, O. Golovinov, theoretical models, focusing on one aspect or another of
O. Dudkin, K. Komarov, N. Kovalchuk, D. Krepak, O. Moroz  this problem.
and others. We will determine the stages of development of the

K. Komarova and N. Kovalchuk argue that social foundations of social responsibility. So, for a long time
responsibility promotes not only the improvement of the among scientists there was no consensus on the
enterprise’s image, but also provides a competitive fundamental nature of this issue. One of the first who
advantage over the long term. The authors point out that  clearly articulated his position in this regard was the
the social orientation of business can be more effective if M. Friedman (Nobel Prize laureate). In “The social
its social responsibility is included in the management responsibility of business is to increase its profits” (1970),
strategy of enterprises [3]. the scientist emphasized that the corporation should be

0. Golovinov points out that it is necessary to unitethe  focused on maximizing profits for shareholders, while
efforts of business, the state and other interested in the  managers who practice “social responsibility” steal money
sustainable development of public institutions. Social  from owners, and also invade the sphere that lies outside
responsibility of business is impossible without a  their professional competence [5]. That is, the theory
developed civil society capable of acting as a real partner  limited the motives for solving the social problems of
in business in solving social issues [4]. business by maximizing the profits.

In general, all researchers agree that under the In the 1970s, T. Levitte in an article published in
influence of external factors, business entities are forced  Harvard Business Review outlined the corporate
to become informally transparent and socially responsibility to society. The author explained his position
responsible. This, in turn, gives the business and that such aresponsibility leads the business away from its
significant benefits seriously improving the financial main goal which consists of profit making, that is, in
performance of those companies that impose social principle, dangerous for society and for the state.
responsibility on their mission.
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Since the mid-1970s, with the intensification of
globalization processes and the integration of the world
economy, the ideas of social responsibility have been
substantially rethought and deepened. Most researchers,
realizing that a narrow business orientation can
exacerbate social problems (increase social inequality,
lead to mass poverty), looked at the problem in a new
way.

Today, in the development of corporate social
responsibility concept there are three stages.

The first stage (the 1960s - the mid-1970s) was
characterized by the traditional perception of charity,
when social assistance for the most vulnerable categories
of the population, as well as for cultural, educational and
sports institutions, was allocated in the form of natural or
monetary donations, with a rather rigid separation
between economic and social activity, in addition there
was no systematic social measures.

G. Bowen's work “The Social Responsibility of a
Businessman” became the beginning of modern
understanding of the role and place of corporate social
responsibility. The researcher concluded that social
responsibility is “deliberately making such decisions or
shaping a line of behavior taking into account the goals
and values of society” [6].

G. Bowen's ideas received their development in the
works of K. Davis, who believed that social responsibility
was relevant to those “decisions and actions of
businessmen who at least partly go beyond the direct
economic or technical interest of producers” and “some
socially responsible business decisions can be explained in
the course of a long, complex process of analysis as they
provide a good chance for a long-term economic effect of
the company” [7].

At the second stage (mid-1970s - early 1980s), the idea
of strategic philanthropy was developed, the essence of
which was to be prepared to receive a level that would
allow to solve problems of business interaction with
society and the state. A. Carroll proposed the treatment
of socially responsible business, which implies
“compliance with the economic, legal, ethical and
discretionary expectations of the organization's society in
this period of time” [8]. At this stage, large corporations
began to realize the need of including the social
component in the development strategy. As noted in the
studies of that period, the use in corporate strategies of
social responsibility principles increases the adaptability
and efficiency of the business system, on the one hand,
and increases the status of the enterprise in the eyes of
society and the state, on the other hand.

The third stage, since the early 80's of the last century,
brought the development of “stakeholders”, “business
ethics” and “corporate citizenship” concepts.

The efforts of enterprises and firms were aimed at “the
sprouting into the depths of society” received theoretical
justification in the concept of “stakeholders interests”,
which involves a multidimensional consideration of the

interests and expectations of all participants affected by
the activities of the corporation: workers, consumers,
suppliers, investors, shareholders, partners, regulators,
trade unions, local communities, etc.

D. Krepak points out that today four main types of
social responsibility of business are distinguished [2]:

—economic responsibility (basic). This type includes
the creation of jobs, the payment of taxes to support the
country's livelihoods.

—legal liability. In this aspect, compliance with local
and international laws is foreseen.

— ethical responsibility — where corporate business
and its employees comply with the human standards of
conduct in business relationships with partners,
competitors, government and society.

The author does not overlook the highest type of social
voluntary responsibility. This is a contribution to projects
that have significant utility for society, but have no direct
impact. In addition, it is the protection of the
environment, investment in health and literacy of the
population, infrastructure, the fight against poverty, etc.
Statistical studies indicate that one out of five Europeans
is willing to pay more for goods produced with minimal
damage to nature and other elements of corporate social
responsibility [2].

Itis rather often when large Ukrainian business is often
called “the business if 90's” because of the lack of
transparent information on the initial accumulation of
capital and the ability to compete without access to state
resources, as well as artificial monopolies.

The main arguments against the social responsibility of
business in Ukraine are entrepreneurs consider the
decline in profits in the short term; reduction of dividends;
distraction of resources from the main business; increase
in production costs; the possibility of reducing wages to
compensate for the costs of social projects; reducing the
competitive position of domestic producers, as foreign
competitors do not bear such costs; low activity of the
population of the country in solving social problems.

That is, the realities of modern Ukraine, the social
responsibility of most domestic enterprises have a non-
systemic, situational character. In turn, in conditions of
low confidence in business from the population it is
difficult to expect its support in matters of tax, currency,
regulatory and other liberalization of the economy [2].

The main positive impacts for the social responsibility
of business in the country are corporations and the
development of regions; lack of proper financial resources
of the state to conduct a full-fledged social policy;
globalization as a factor of helping enterprises to comply
with international norms and standards; development of
partnership and cooperation between the state and
business; decentralization of power; increasing the role of
the community; strengthening of competition, including
international ones; globalization of the labor market;
revival of consumer interest in the company's behavior in
society; the growth of the public movement and
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government measures to protect the environment; the
actual interference of corporations in the social and
political life of society.

At present, such practical manifestations of
responsible business conduct as social programs,
stakeholder dialogues and corporate social reports have
become widespread. A significant number of
entrepreneurs and large companies develop and
implement their own social programs, supporting projects
initiated by social and political structures, providing
charitable assistance to educational institutions, health

care, culture, and public organizations. The Center for the
Development of Corporate Social Responsibility which
priority areas are corporate social responsibility in times
of crisis, the development of education, social
responsibility of state authorities, the promotion of
Ukraine abroad, human rights, and the development of
social entrepreneurship, is strongly supported by such
initiative [9].

According to the results of the study, the main
directions of increasing the social responsibility of
business are presented on Fig.1.

Directions of social responsibility increasing

iy
v v L 4
Administrative and Legislative Economical Informational

- creation of favorable administrative
and legal conditions for business
entities in order to implement their
social initiatives;

- regulatory framework (clear
conceptual apparatus, criteria for
measuring social responsibility of
business and forms of application;

- development of strategy on social

- tax exemptions for socially
active businesses;

- Favorable crediting of social
projects;

- Strengthening environmental
control with the use of
economic sanctions;

- targeted government funding.

- popularization of public
opinion about the importance
of socially responsible
business for the development
of the state;

- Information and consulting
cooperation  of  business
entities with tax authorities,
educational and scientific

responsibility of business at the state,
regional and local levels;

- wide implementation of management
systems according to ISO standards.

institutes;

- coverage of the results of
realization of social projects
and social initiatives of
business entities.

Figure 1 — Measures of national business social responsibility increasing

Recourse: developed by the authors

Corporate social responsibility has a manifestation in
the implementation of social programs of external and
internal orientation. In this case, the social activity of
economic entities is characterized by voluntary,
systematic and part of the overall strategy of enterprise
development. Under these conditions it will not only help
to maintain loyal customers and strengthen brands, but
also to obtain the necessary support from the community
and international partners in implementing their own
development strategies and will bring dividends to
enterprises in the long run.

Conclusions. The analysis of the essence and stages of
the basic development of business social responsibility in

the world suggests that in the historical development
there was a discrepancy of views and the absence of a
common logical base in the interpretation and
understanding of this concept.

Today, the concept of corporate social responsibility is
trying to be integrated into its development strategy. First
of all it is about large companies and enterprises. The
strategic direction should be reflected in those
improvements that were or could be implemented and
aimed at improving the quality and efficiency of the
business processes, and ultimately, reflected on the
qualitative characteristics of social life and Ukrainian
society.

Nitepatypa.

1. KoHctuTyuin YKpaiHu : 3aKkoH Big 28.06.1996 p. Ne 254K/96-BP [EnekTpoHHMI pecypc]. — Pesxkum goctyny: http://zakon0

http://zakon.rada.gov.ua/laws/show/254k/96-8p.

2. Kpenak [. MpauoBaT Ha CycniNbCTBO: LLLO TaKe KOPNOPaTUBHA COoLiaNbHa BiANOBiAaNbHICTb 6i3Hecy [EneKTpoHHUI pecypc]
/ L. Kpenak // Forbes YkpaiHa. — 2016. — Pesxkum goctyny: http://forbes.net.ua/ua/opinions/1413277-pracyuvati-na-suspilstvo-

shcho-take-korporativna-socialna-vidpovidalnist-biznesu.

3. Komaposa K. B. CoujanbHa BiANOBiAanbHICTb AK CKAafoBa cTpaTerii po3BuTKy bGi3Hecy Ha nignpuemcrsax YKpaiHu /
K. B. Komaposa, H. B. KoBasibuyK // IHHOBaLiHa ekoHOMiKa. — 2016. — Ne5-6 (63). — C. 25-30.

92



EaexkTpoHHE HaykoBe (paxoBe BHAAHHA 3 EKOHOMIYHHUX HayK «Modern Economics», No11 (2018), 89-93
https://modecon.mnau.edu.ua | ISSN 2521-6392

4. FonosiHos O. M. CoujanbHa BignosiganbHicTb 6isHecy: ykpaiHcbKi peanii i npobaemun / O. M. FonosiHoB // EKOHOMIYHMIA
BicHMK [JoHbacy. —2014. — Ne 2 (36). — C. 187-192.

5. Friedman M. The social responsibility of business is to increase its profits / M. Friedman // New York Times Magazine. —
1970. — Sept. 13.

6. Bowen H. R. Social Responsibilities of the Businessman / H. R. Bowen // N. Y. : Harper & Row, 1953. P. 6-12.

7. Davis K. Can business afford to ignore social responsibilities? / K. Davis // California Management Review. — 1960. — Ne 2
(3). — P. 70-75.

8.  Carroll A. B. A three-dimentional conceptual model of corporate performance / A. B. Carroll // Academy of Management
Review. —1979. — Ne 4 (4). — P. 500-510.

9.  OdiuiiHnin canT LleHTpy «PO3BMTOK KOpnopaTMBHOI couianbHOI BignoBiganbHOCTI» [ENEKTPOHHUI pecypc]l. — Pexum
pocrtyny : http://csr-ukraine.org/. — lata octaHHboro goctyny: 23.09.2018 p.

References:

1. Verkhovna Rada of Ukraine (1996). The law of Ukraine “The Constitution of Ukraine”, retrieved from:
http://zakon.rada.gov.ua/laws/show/254k/96-vr (Accessed 13 September 2018).

2. Krepak, D. (2016), “Pracjuvaty na suspiljstvo: shho take korporatyvna socialjna vidpovidaljnistj biznesu”, Forbes Ukrajina,
available at: http://forbes.net.ua/ua/opinions/1413277-pracyuvati-na-suspilstvo-shcho-take-korporativna-socialna-vidpovidalnist-
biznesu (Accessed 13 September 2018).

3. Komarova, K. V. and Kovaljchuk, K. V. (2016), “Socialjna vidpovidaljnistj jak skladova strateghiji rozvytku biznesu na
pidpryjemstvakh Ukrajiny”, Innovacijna ekonomika, vol. 5-6 (63), pp.25-30.

4.  Gholovinov, O. M. (2014), “Socialjna vidpovidaljnistj biznesu: ukrajinsjki realiji i problemy”, Ekonomichnyj visnyk Donbasu,
vol. 2(36), pp.187-192.

5. Friedman, M. (1970), “The social responsibility of business is to increase its profits”, New York Times Magazine, sept. 13.

6. Bowen, H. R. (1953), “Social Responsibilities of the Businessman”, Harper & Row, pp. 6-12.

7. Davis, K. (1960), “Can business afford to ignore social responsibilities?”, California Management Review, vol. 2(3), pp. 70-75.

8.  Carroll, A. B. (1979), “A three-dimentional conceptual model of corporate performance”, Academy of Management Review,
vol. 4(4), pp. 500-510.

9.  Oficijnyj sajt Centru «Rozvytok korporatyvnoji socialjnoji vidpovidaljnosti», [Online], available at: http://csr-ukraine.org/.
(Accessed 13 September 2018).

@ G} Lsa poboTa niueHsoBaHa Creative Commons Attribution 4.0 International License

93



